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LET’S BUILD BEAUTIFUL BRANDS



Let’s build beautiful brands

BRAND

WHAT IS A BRAND?
• A NAME, IDENTITY AND DESIGN STYLE 
• A SET OF VALUES AND PERSONALITY 

WHAT DOES IT DO?
• CREATE RECOGNITION
• SET YOU APART FROM THE COMPETITION
• PROVIDE INFORMATION
• ADD VALUE

AND TO WHOM?
• EMPLOYEES
• SUPPLIERS
• CONSUMERS (EXISTING/POTENTIAL)
• STAKEHOLDERS

DEVELOPING A SUCCESSFUL BRAND

THE JOURNEY

STRENGTHS
• WHAT’S REALLY SPECIAL ABOUT 
YOU AND YOUR PRODUCT?

POSITIONING
• KEY OBJECTIVES
• WHO DOES/WILL IT APPEAL TO?
• MARKET RESEARCH
• COMPETITOR ANALYSIS

FLEXIBILITY
• WHAT ARE YOUR FUTURE 
PLANS/AMBITIONS?

TYPOGRAPHY 
• ACCOMPANYING TYPOGRAPHY, 

STYLE AND TONE   

IMAGERY
• PHOTOGRAPHY
• ILLUSTRATION 

COLOUR
PALETTE

THINKING ABOUT YOU...THE PLAN
THINKING ABOUT YOU...

DELIVERY
MARKETING STRATEGY/ACTION PLAN

MANDATORIES
• BUDGET
• APPROVALS
• KEY MILESTONES/DEADLINES

LOGO

SUPPORTING 
STRAPLINE 
• CAREFULLY CRAFTED TO UNDERPIN 

WHO YOU ARE/WHAT YOU DO 

BRAND NAME / 
IDENTITY / LOGO 
• CONSIDERED TONE, STYLE, 

COLOUR AND TYPOGRAPHY

 

PRINT
• STATIONERY 
• ADVERTISING
• PROMOTIONAL ITEMS
• CORPORATE LITERATURE

DIGITAL
• WEBSITE
• APPS
• VIDEO
• SOCIAL MEDIA
• STRATEGIES
• ADVERTISING
• SEO
• MAINTENANCE/SUPPORT

COMMUNICATIONS
• TONE OF VOICE
• COPYWRITING
• PR
• EVENTS

EXHIBITIONS
• BANNERS
• POP UP SYSTEMS
• BESPOKE INSTALLATIONS

PACKAGING
• CONCEPT AND DESIGN
• MATERIAL SELECTION
• TECHNICAL ARTWORK
• PRODUCTION MANAGEMENT

ENVIRONMENT
• INTERIOR DESIGN
• SIGNAGE AND LIVERY

POSITIVE 
OUTCOMES
• MESSAGES DELIVERED
• AWARENESS BUILT
• COMMUNICATIONS 

STRENGTHENED
• SALES/MARKET SHARE IMPROVED
• TEAM MOTIVATED
• BRAND STRONGER

CONSOLIDATE
• EVALUATION

BUILDING 
THE BRAND
• NEXT PHASE

WHAT NEXT?

ELEMENTS AND 
GUIDELINES

CREATION
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BRAND 
DEVELOPMENT

Let’s build beautiful brands

BGS brand development case studies



C H A R T E R E D  A C C O U N T A N T S

PRIVATE CLIENTS

C H A R T E R E D  A C C O U N T A N T S

CHARITY + EDUCATION

C H A R T E R E D  A C C O U N T A N T S

CORPORATE

C H A R T E R E D  A C C O U N T A N T S C H A R T E R E D  A C C O U N T A N T S

PROPERTY

Let’s build beautiful brands

BGS brand development case studies



Let’s build beautiful brands

BGS brand development case studies



BRITISH GEOLOGICAL 
SURVEY/UK GEOENERGY 
OBSERVATORIES
 
Delving into Deep Earth
We undertook the branding of a new exhibition for the UK 
Geoenergy Observatories Project during the Edinburgh 
Science Festival – Delving into Deep Earth, Exploring our 
Final Frontier.  A strong, unifying brand was required to 
appeal to visitors to the event, helping to create an overall 
brand that could be shared by all of the different  stand 
partners. The result was a striking brand which colourfully 
conveyed the earth’s strata.  This was applied to pull up 
banners as well as across the table top covers of each 
stand.  Aimed at 5 years old and upwards we also created a 
friendly mole who welcomed the children to the event, and 
proved instantly appealing to the younger audience.
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REGISTER      NOW

18
40MILES

MILES

OVER HILLS
BIKE

+ ADVENTURE  AND CHALLENGES 

 

www.beattheborders.co.uk



THE UNIVERSITY OF 
EDINBURGH
 
We worked with the University of Edinburgh for over 20 years, 
and one of the most significant and broad-based has been 
our partnership with the University’s Centre for Sport and 
Exercise (CSE), for whom we undertook a major marketing 
and branding project, the key objectives being to increase 
awareness, create high-quality communications, and grow 
the membership of the Centre among a wider customer base.
 
The project began with our researching and writing a 
marketing plan for CSE. Following this, we worked closely 
with the director and his management team to take 
forward the marketing strategy through a wide range of 
initiatives in order to increase membership and establish 
high-quality communications.
 
We created a new identity and from this base went on 
to create a true CSE brand. Among our work has been: 
interior design, the writing and design of information 
material, newsletters, programme leaflets, advertising, 
interior and exterior signage, staff uniforms, etc. We also 
worked in conjunction with the University of Edinburgh in 
providing website templates for internal staff to complete 
the site’s construction. 

A key factor in this project has been the designing and 
subsequent management of the CSE brand. With its 
implementation across a wide range of media, our role 
was constant and hands-on, and we have taken the brand 
forward to reflect the innovation of the Centre and its own 
development (eg in terms of its resources and facilities). 
This has included the creation of sub-brands.
 Let’s build beautiful brands

BGS brand development case studies



VISITSCOTLAND GUIDES

We were commissioned to create a new design route for 
the VisitScotland’s visitor guides, ‘What to See & Do’, along 
with a 45-page brand toolkit and design templates. These 
would be used by designers and art workers to create 
the individual brochures for each region, thus ensuring a 
uniformed design throughout. 

The new magazine-led design was intended to engage 
more with visitors to Scotland, encouraging them to 
explore more of the country, as well as signposting them 
to what could be enjoyed in each of the regions. 
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LAW SOCIETY OF SCOTLAND

For the Law Society of Scotland, the professional governing 
body for the legal profession in Scotland, we carried 
out a rebranding project which was informed with the 
philosophy of the organisation communicating in a more 
open and helpful style than previously, while retaining 
all the professionalism and heritage of its many years’ 
experience.
 
Among the many target markets for the project were the 
legal profession, policymakers, the general public, and 
politicians.
 
We redesigned the logo, holding on to the traditional crest, 
and then rolled the wider branding out through a wide 
range of work, including signage, a corporate brochure, 
leaflets, exhibition materials, a series of sub-brands, and 
other campaign and information materials.
 
A central part of this project was the management of the 
brand. Brand guidelines were produced and we wrote 
and produced a handy booklet version of these for staff 
members.
 
In 2019, we created a new identity to reflect the Society’s 
70th anniversary. This has been implemented across a 
wide range of materials, including a timeline which details 
the Society’s history. The timeline was produced as a 
graphic for the reception area at the Society’s headquarters 
in Edinburgh.

Build your  
legal career
Become a student associate  
of the Law Society

Sign up today at:
www.lawscot.org.uk/students

The Scottish legal 
profession – at the heart 
of a thriving economy

At the Law Society of Scotland, our mission is to lead 

legal excellence both at home and abroad. The legal 

sector in Scotland contributes over £1.5bn to the 

economy every year. It is responsible for over 20,000 

highly-skilled jobs and provides critical services for 

Scotland’s key growth sectors.

Put simply, a successful Scotland needs a  

successful Scottish legal profession. 

www.lawscot.org.uk

1980
The Solicitors (Scotland) Act consolidated the earlier 
20th-century legislation. It provides the statutory basis for the 
Law Society as well as complaints and disciplinary proceedings 
for solicitors amongst other things. 

The Diploma in Professional Legal Practice was introduced 
along with the traineeship. Apprenticeships were abolished.

1985
Scale fees abolished and price competition 
began. For the first time solicitors were allowed 
to advertise their services.

1988
The Solicitors (Scotland) Act 
enabled the Law Society to deal 
with service complaints. 

1998
The Scotland Act made 
provision for a Scottish 
government of ministers 
and a Scottish 
Parliament to which 
they would be 
accountable. 

1998
The Human Rights Act brought  
the human rights contained in the 
European Convention on Human 
Rights under the jurisdiction of  
UK courts.

2003
The Public 
Appointments and 
Public Bodies etc. 
(Scotland) Act saw the 

Law Society of Scotland 

taking over the Scottish 

Conveyancing and 

Executries Board.

1990
The Law Reform 
(Miscellaneous Provisions) 
(Scotland) Act created 
Solicitor Advocates who were 
allowed to appear in the 
higher courts. The Scottish 
Conveyancing and Executries 
Board was created.

1991
Registered Foreign 
Lawyers were 
introduced to allow  
a single practice to 
operate north and 
south of the border. 2005

Caroline Flanagan 
became the Law Society 
of Scotland’s first female 
President.

2017
The ‘Find a Solicitor’ website 
was relaunched, listing every 
practising Scottish solicitor by 
location and type of law. It had 
over 500,000 visits that year.

2006
The ‘Find a Solicitor’ website was 
launched, listing every practising 
Scottish solicitor. 

2015
The Law Society moved to  

Atria One, Morrison Street, Edinburgh.

2018
Journal magazine was  
given a new look and feel.

2007
The Legal Profession and Legal Aid 
(Scotland) Act created the Scottish Legal 
Complaints Commission, meaning service 
complaints against solicitors would be 
removed from the Law Society of Scotland.

2010
The Legal Services 
(Scotland) Act allows 
for the regulation of 
alternative business 
structures.

1949
Ernest Wedderburn became the Law Society of 
Scotland’s first President. The original office was at  
Law Society’s Hall, North Bank Street, Edinburgh.

1956
The first ever edition of the 
Law Society’s Journal 
magazine was printed.

1959
Apprenticeships were 
introduced for trainee solicitors.

1960s  - 1970s
Solicitors were not allowed to advertise their services without risk of disciplinary action by the Law Society. 

There was a statutory scale of fees, meaning all solicitors charged the same amount for conveyancing work.

1950
The Scottish Law Directory was 
produced for the first time, listing 
every solicitor in Scotland. Known 
affectionately as the ‘white book’ 
it is still produced annually.

1953
The European 
Convention on Human 
Rights came into force.

The Procurators 
(Scotland) Act. 

1865 1932

1933

1945

1919

1873

Donoghue v Stevenson was a landmark court 
decision in Scots delict law and English tort law by 

the House of Lords. It laid the foundation of the 
modern law of negligence, establishing general 

principles of the duty of care.

The Law Agents  
(Scotland) Act. 

The Sex Disqualification  
(Removal) Act allowed 

women to become lawyers 
for the first time.

The Solicitors (Scotland) Act 
established the General Council of 

Solicitors to deal with the admission, 
education and training of solicitors. 

The establishment of a general 
regulatory council in the late 1930s 

was delayed due to World War II.

Between 1945 and 1948 legislation was 
introduced to create a welfare state, including the 

National Health Service Act in 1948.
The Functions of the 
Council of the Law 
Society of Scotland 
Act meant that the 

Council could delegate 

powers to committees. 

Computers began to be 
used by solicitors, speeding 
up processes.

Social media became a key 
part in many law firms’ 
marketing strategies.

1980s

2000s

Fax machines began to be 
used by solicitors, speeding 
up processes and 
transactions.

1950s

1969
The Law Society moved to  
Drumsheugh Gardens, Edinburgh.

353
solicitor 

advocates

27% female

11699
solicitor

members

53% female

Significant legal milestones pre-Law Society of Scotland

353
solicitor 

advocates

27% female

11699
solicitor

members

53% female

16
solicitor 

advocates

6% female

8023
solicitor

members

26% female

3008
solicitor

members

3% female

The Law Society of 
Scotland’s first coat of 

arms was granted in 1952

#LeadingLegalExcellence

1949
 The Law Society of  
 Scotland is established

The Legal Aid and Solicitors (Scotland) Act represented a momentous watershed in 
Scottish legal history. After the war, the idea of a general regulatory council for solicitors was 
revitalised. The Act created the Law Society of Scotland and introduced legal aid and advice.
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DEAF ACTION
Deaf Action raises awareness of the needs and rights of 
deaf people across Scotland, challenging discrimination, as 
well as providing services to promote independence and 
quality of life.

Commissioned to rebrand the charity, following a briefing 
session with the team, we created a series of different 
brand options and accompanying straplines. We then 
undertook a series of focus groups made up of the 
different target audiences, and asked about the existing 
brand, what they saw as the brand proposition as well as 
asking about the service, as well as the existing marketing 
materials including the website. From our report and 
recommendations we were able to develop a specific route. 

The result was a bright, confident and positive mark that 
not only defines the organisation and what it does but also 
conveys its open and friendly aspect. It is accompanied by 
a strapline ‘Making the difference’. The identity was then 
applied to a range of leaflets, signage, the annual report, 
newsletters and merchandise. On completion of the brand 
development project, we created a set of brand guidelines.

We also designed and built Deaf Action’s website www.
deafaction.org.uk enhancing and improving many of the 
features and functionality to ensure a relevant, informative 
and more interactive experience for the user. This included 
improving the way the British Sign Language film clips were 
featured on the site.
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COPE 
COPE (Community Opportunities for Participation in 
Enterprise) is a successful social enterprise company 
in Shetland that supports adults with disabilities to 
participate in productive businesses. 

The enterprise has flourished over the years and runs 
a range of diverse businesses from a garden centre to 
a catering company. We have created a professional 
over-arching brand and a series of sub-brands for the 
businesses. 

The first stage of this project involved re-branding and 
packaging for the Shetland and Orkney soap companies, 
both of which produce a luxury range of handmade 
soap and skincare products. Since the new brands were 
launched, both soap companies have seen a marked 
increase in trade. 

Re-branding was also undertaken for the Shetland Garden 
Company, Shetland Kitchen Company and Shetland Home 
Company.

Let’s build beautiful brands
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Port Business Park,  
Lerwick, Shetland, ZE1 0TW
T: 01595 696889
E: cope.admin@cope.ltd.uk
www.cope.ltd.uk

Enterprising People
COPE Ltd

COPE Ltd.  
Registered Charity No. SC028022
Scottish Company No. SC186555



SO MUCH TO SEA
We played a central role in the ‘So Much to Sea’ initiative 
– an awareness campaign and project led by Seafood 
Shetland to build awareness of Shetland’s vital seafood 
industry in its role now and in the future.

The project included: a name and a new brand for the 
initiative; a major exhibition; a multi-faceted website (www.
somuchtosea.co.uk); a new film; a series of community 
events; and, related promotional work all aimed to 
promote a greater understanding of what the seafood 
industry meant to Shetland’s communities and how it 
influenced  Shetland as a whole.

Brought in at the very earliest stages of the planning 
process for this major initiative, our role involved:
• research
• strategy planning and delivery
• copywriting and editing for the exhibition, website
• and all other materials
• naming and branding the project
• all design and production across the various media
• commissioning, working closely with the film-maker, 

and editing the new film
• designing and producing the exhibition
• creating the extensive project website
• organising the community events
• managing the public relations and social media work
• project management.
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MUSSELBURGH RACECOURSE

We completed a major rebranding project for Musselburgh 
Racecourse, one of the UK’s most stylish racecourses, 
repositioning the establishment through the branding 
and a series of sub-brands for the range of restaurants, 
bars and other outlets. The core identity references 
horseracing’s ‘Sport of Kings’ descriptor by subtly 
incorporating two horses’ heads within a crown for the 
logo device. 

We also designed a sculpture that was based on the brand 
identity. It was unveiled at a ceremony celebrating 200 
years of the Musselburgh Racecourse, attended by the 
Queen.
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ALNWICK CASTLE

We created the identity for Alnwick Castle in 
Northumberland, the second largest inhabited castle in 
England and a key location for the filming of the Harry 
Potter films. We took the brand forward through a series 
of signage, interpretation and exhibition projects, as well 
as through advertising and other marketing initiatives. 
We then designed the exhibition material for one of the 
castle’s major new initiatives, the Knights School. Other 
displays included the Barbican, which focuses on the many 
battles with the Scots, the Keep and reception areas, a 
series of displays for the Diana Stairs which tell the story 
of people who have lived and worked in the castle, and the 

branding for the castle’s restaurant, The Sanctuary. 
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CHILDREN’S HOSPICES  
ACROSS SCOTLAND (CHAS)
 
We first worked with CHAS to help market their first ever 
outdoor fundraising event, Beat the Borders, a twelve 
hour multi-activity challenge in the Borders. Teams and 
individuals competed to cross routes of up to 58 miles 
by bike, on foot, and through a series of adventure 
challenges. 

We developed the entire identity of this campaign, 
including the name, logo and website. Leaflets, posters, 
outdoor banners and merchandise such as water bottles 
and T-shirts were all designed to help raise awareness of 
the campaign.

We continue to work with CHAS on a variety of different 
projects including the design and artwork of their annual 
reports.
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FOREST AND LAND SCOTLAND  

We were closely involved in the campaign to reposition the 
world-class mountain bike centres managed by the forestry 
commission in the Borders and Dumfries & Galloway, 
designing a new brand identity for the network of trails 
(known as the 7stanes) and an overall brand style that was 
taken across a range of marketing material to promote the 
trails to both the very experienced and the family market. 
We later expanded upon the initial brand guidelines we 
worked on, creating a 40-page document illustrating the 
use of their logo right through to the design and layout of 

their forest signage.
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ARMADALE CASTLE, GARDENS 
AND MUSEUM OF THE ISLES

We worked with what was formerly the Clan Donald 
Centre, located on Skye, to rename and rebrand this 
major visitor attraction. ‘Armadale’ is the new title, with a 
clear descriptor - ‘Castle, Gardens & Museum of the Isles’.

The style of the new branding is elegant and clean, with a 
distinctive chevron device used to hold the main identity. 
New typography and colourways have been introduced 
as part of the wider branding approach, as has new 
photography to illustrate the range of attractions within 
the centre.

The result of the rebranding is a sharper marketing 
message which is easily understood by potential visitors. 
To date, we have rolled the branding out through 
signage, marketing literature and advertising. Further 
implementation is planned.

We have also worked with the Museum of the Isles at 
Armadale, and have designed and produced a range of 
exhibition materials.
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I S L E  O F  S K Y E

THE  SP IR ITUAL  HOME  OF  CLAN DONALD

I S L E  O F  S K Y E

THE  SP IR ITUAL  HOME  OF  CLAN DONALD

www.armadalecastle.com

THE SPIRITUAL HOME  
OF CLAN DONALD

ROMANTIC RUINS • HERITAGE GARDEN • MUSEUM & ARCHIVE
FAMILY ACTIVITIES • WALKS • CAFE • HOLIDAY LODGES



CONTACT:

Shaw 
One Lochrin Square
92 Fountainbridge
Edinburgh
EH3 9QA

louise.storie@shaw-online.com 
0131 557 5663

For further information, please contact  
Louise Storie, Account Manager.

www.shaw-online.com 
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